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Purpose

1. The mission of the Cruise Job Fair (“Event”) is to bring Candidates (“Visitors”), Recruiters, Training
Centres, Charities and other Exhibitors (“Exhibitors”) together.

2. The Event is organised by Webix Ltd, Woodlands Grange, Woodlands Lane, Bristol, BS32 4JY, United
Kingdom (“Management”).

General

3. Exhibit stands (all apart from Unmanned Stands) must be staffed at all times throughout the show by
qualified representatives of the Exhibitor. Exhibitors are also expected to keep their stands attractive and
clean throughout the course of the Event.

4. Standard stands can be manned by a maximum of 4 staff. Exhibitors bringing more than 4 staff need to
upgrade to a Standard Plus or Premium package.

5. No part of any exhibit or any signs relating thereto fore, shall be pasted, nailed or otherwise attached to
the walls, doors, etc., without the written approval of Event Management and in any way as to deface same,
damage arising by failure to observe these rules shall be paid by the exhibitor.

6. All Exhibitors must conform to the size of their space and must not be of such character or arrangement
as to obstruct the view, or interfere with, the exhibits of others.

7. The rights and privileges of an exhibitor shall not be infringed upon by any other Exhibitor.

8. Interviews, demonstrations, distribution of literature, etc., must be made inside the exhibitor’s stand. If
shows or demonstrations are planned within the exhibit space, the space must be able to contain a
reasonably sized audience. A prior approval of the Event Management is required. Aisles cannot be blocked
and canvassing outside of stands is forbidden.

9. Event Management has the right to dismantle and pack any property Exhibitor has failed to pack by
move-out deadline, or may order such work to be done, at the sole expense of the Exhibitor. The Event
Management shall have the right and the authority to clear such property from the exhibit premises,
designate carriers for its return, send it to public or private storage, or otherwise dispose of it, without
incurring liability therefore. All cost of such removal, return, storage and other disposition shall be charged
to and paid by the exhibitor.

10. Video projectors, television sets, computers, and other electric devices must conform to the current fire
regulations. All cloths or other fabrics must be fireproofed before entering into the decoration of any stand.

11. Advertising material, or signs of companies or institutions other than those who have engaged space are
prohibited.

12. Canvassing, solicitation or any business in the interest of any firms other than those exhibiting, is
prohibited. The Event Management will appreciate being informed of any infraction of this rule.

13. Loud speakers, radios, television sets, or the operation of any machinery or equipment which is of
sufficient volume as to be annoying to neighbouring exhibitors will not be permitted.



14. The Exhibitor shall not assign, sublet, or share space assigned or have representatives, equipment or
materials from firms other than their own in the exhibit space without written consent of the Event
Management.

15. Exhibitor’s stand must be set up and “ready for business” at least 15 minutes prior to opening of the
Event. Exhibitor agrees to keep their stands open and staffed during event hours and not dismantle prior to
the Event's closing.

16. Sale or sampling of food or beverages is prohibited during the event. However, Exhibitors may request
written approval from Event Management in instances where Exhibitor wishes to distribute bite size
specialty food samples that are relative and pertinent to the Exhibitor’s business.

17. Raffles, contests, or drawings appropriately relating to an exhibit are allowed when no money changes
hands.

18. Event Management reserves the right to modify the floor plan at any time.

19. Further Terms and Conditions issuedby the Event venue may apply.

Liability for loss, theft, property damage or destruction and personal injury

20. Exhibitor hereby waives any and all claims against the Event Management, their agents or
representatives resulting from loss, theft, damage, or destruction to its property, or from personal injuries
to it, its agents, and/or employees.

21. Exhibitor assumes full and complete responsibility for any damage that may occur when moving exhibit
material in or out of facility, or destruction of property of others, or exhibitors participating in the consumer
show. Exhibitor hereby waives any right of indemnification which it may have against the Event
Management, their agent or representatives for any and all claims arising from exhibiting.

22. Exhibitors must usemeasures to protect the exhibit hall, exhibit booth partitions, tables, chairs, wall
columns, and floors from all damages.

23. The exhibitor will be held responsible and charges by the facility for any damage to their equipment,
building, ground, or for cleanup caused by paint, grease, oil abrasives, or excess debris left in exhibitor’s
space.

Insurance

24. It is expressly acknowledged that the Event Management has not purchased insurance of any kind for
the benefit of the exhibitor, nor is it under any obligationto do so.

Payment Terms

25. The fees for each stand package and location are as published on the Event website. Exhibitors may be
eligible for an Early Bird discount if the booking is made before the applicable cut-off date for the relevant
Event location, as stated on the Event website. Invoices for stands will be issued upon confirmation of the
booking and will reflect the correct amount due, whether at the regular price or the Early Bird discounted
rate, as applicable.

26. Exhibitors shall qualify for an additional discount of ten percent (10%) of the total invoiced amount if full
payment is received by the early payment cut-off date applicable to the relevant Event location, as specified



on the Event website. Where this early payment discount applies, the Exhibitor will have a credit with the
Event Management equal to the discount amount. This credit may be used towards the purchase of
additional services such as TV screen rental, candidate scanners, lunches, or other optional items.

27. Any unused credit may either be applied towards the booking of future Events or refunded to the
Exhibitor after the Event, in accordance with the agreement between the Exhibitor and the Event
Management.

Cancellations

28. Exhibitors may cancel booked stands and packages by requesting the cancellation from the Event
Management in writing.

a) Packages cancelled 90 days before the Event date or earlier – 100% fee will be refunded.

b) Packages cancelled between 89 and 60 days before the event date – 50% fee will be refunded.

c) Packages cancelled 59 days before the event date or later – 0% fee will be refunded.

Governing law

29. These terms and conditions shall be governed by and construed in accordance with the lawsof England
and Wales. Any dispute arising under these terms and conditions shall be subject to the exclusive
jurisdiction of the courts of England and Wales.


